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NEWSPRINT CUT WILL HIT ADVERTISERS 


With the space situation regarded 
by agents as worse than it was in 1946 
advertisers face further restrictions 
with the reintroduction of tonnage ra- 
tioning from October 22, announced by 
the Newsprint Supply Co. last weekend. 

And there was another shock for 
publishers on Wednesday when the Board 
of Trade announced new paper prices to 
take effect on October 23. 

Standard prices at which news- 
print will be sold by home mills to 
users in the United Kingdom will be 
increased by £4 2s 6d a ton; rises 
for mechanical printings will range 
from £4 to £7 12s 6d; the maximum 
prices of pure kraft liner board will 
go up £17 7s 6d a ton. Increased cost 
of imported wood pulp and other fac- 
tors, is blamed for the increases. 


With the reintroduction of tonn- 
age rationing newspapers will have to 
choose whether to peg sales, or reduce 
sizes. Most nationals have yet to an- 
nounce their decisions, but the tend- 
ency is expected to be towards pegged 
sales, with 4-page Saturday newspapers 
if and when necessary. Reveille has 
decided to cut size to 16 pages each 
issue, but there is no indication yet 


that large spaces will be discontinued. 


The Daily Express will not withdraw 
its half-page space on page three. 

Those papers in which circula- 
tions have risen most sharply during 
the last few months will lose more 
than others which, if they can cut was: 


te below the 3% allowance, will not 
suffer much. . 

Tonnage rationing will be imposed 
for at least six months, and rationing 
periods will be limited to four weeks. 
Supplies will be based on circulations 
during the periods December 18th, 1949 
- July 2, 1950, or April 9 - September 
24, 1950, according to choice. 

The Newsprint Supply Co. says 
stocks of newsprint are today as low 
as they were at the worst period of 
the war. In terms of weekly consump- 
tion they are lower than they have 
ever been. They cannot be further re- 
duced without the risk of a breakdown. 

It will be many months before 
Britain can expect adequate deliveries 
from ada. British newsprint mills 
are at full capacity, and are commi- 
tted to export a larger proportion of 
their production than before the war. 
Imports from Scandinavia cannot be in- 
qa eased in the near future. 


P.R. INSTITUTE WANTS BETTER 
RELATIONS WITH JOURNALISTS 


The Institute of Public Relations 
has appointed a panel of five to hold 
talks with the National Union of Jour- 
nalists, and the Institute of Journa- 
lists, with the aim of improving rela- 
tions between public relations offic- 
ers and the Press. Members of the pan- 
el are Lex Hornby, Roger Wimbush, Alan 
Hess, Andrew McLoughlin, and R.A.Pag- 
et-Cooke. - 
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BLOCK DISCOUNT CUT; _PROTESTS 
RE MOUNTING 

An emergency meeting of the Coun- 
cil of the Institute of Incorporated 
Practitioners in Advertising last Thur- 
sday, and protests from individual ag- 
ents and printers, have followed the 
blockmakers’ announcement that they 
propose to abolish the present discou- 
nts and rebates and substitute an all- 
round 24 per cent discount for monthly 
settlement. 

Mr. N. Harrison, secretary, of 
Federation of Master Process Engravers, 
told ADVERTISER’S WEEKLY that, though 
a ‘limited number’ of protests had be- 
en received from agents and printers, 
the Federation was going ahead with 
its proposed alteration, the result of 
2% years’ deliberation. 

Typical of the reactions is the 
following letter sent to the Federat- 
ion by Ceorge Murray (Advertising)Ltd. 

‘We should like to protest in the 
strongest possible terms against this 
procedure. The bulk of your members 
will no doubt acknowledge that their 
chief source of business is, and alwa- 
ys has been, through advertising agen- 
ts, such as ourselves, and the step 
which you are now taking virtually en- 
ables anyone to order blocks at the 
same price as the agents. 

“By denying the agent his rec- 
ogniseG commission you are destroying 
part of the foundations upon which his 
business has been steadily built up 
over the years and by which he is en-« 
abled to provide those valuable servi- 
ces upon which his clients rely. 

‘Almost overnight and, so far as 
can be judged,without reference to ad- 
vertising agents or their recognised 
association, you have changed the bas- 
ic principles upon which advertising 
agencies exist, and have by so doing 
left the door wide open for moves of a 
similar character from other quarters. 

‘This scheme can also involve co- 
nsiderable loss in so far as your mem- 
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bers are concerned. It will be possib- 
le for blocks in future to be supplied 
to the agent by his clients, who may 
use the services of non-federated en- 
gravers, either in ignorance or as a 
measure of economy, whereas at the pr- 
esent time the advertising agent is a 
staunch supporter of the federated 
houses’ . 


MR. CUBE A WINNER, SAYS 


LORD LYLE 


Tate and Lyle’s campaign against 
nationalisation of sugar refining is 
to be stepped up. 

The decision follows Mr. Herbert 
Morrison’s statement at the Margate 
Conference of the Labour Party that 
nationalisation plans for sugar refin- 
ing, cement and industrial assurance, 
had not been dropped. 

An official of Aims of Industry, 
Ltd., who are handling Tate & Lyle’s 
campaign, says: ‘There are one or two 
surprises in store.’ 

At a meeting of industrialists at 
Bournemouth last week, Lord Lyle said 
publicity campaigns had at lest post- 
poned the immediate threat of nation- 
alisation to other industries besides 
sugar refining. Mr. Cube had become 
the ‘Lee Savold of the political arena? 


ADVERTISERS COMPETE FOR 
WINDOW SPACE 


Whimsical touches in window dis- 
play, such as price tickets made of 
seashells, nuts, small fruits and 
autumn leaves, were praised by Mr. 
Arthur J. Symes, addressing the Ad- 
vertising Club of Oxford last week. 
The retailer’s window is something 
which advertisers are competing for, 
he said. It is no longer just a re- 
ceptacle for printed matter distri - 
buted by the advertiser. 
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NEW POSTAL RATES WILL LOSE 
DIRECT MAIL DOLLARS 


Dollar earning capacity of the 
direct mail field is likely to be ser- 
iously hit as a result of the increa- 
sed postal charges for certain classes 
of overseas mail, brought into effect 
on October 1. The Council of the Bri- 
tish Direct Mail Advertising Associa- 
tion is expected to consider the posi- 
tion at its October meeting. 

American firms have been taking 
advantage of the fact that British po- 
stal rates for overseas were lower 
than theirs, by collaborating with di- 
rect mail firms in running campaigns 
to the Continent and other parts of 
the world. They found it worth while 
paying dollars for postage, and for 
printing and stationery bought in Rri- 
tain. 

Now that the overseas postal ra- 
tes have been brought into line with 
those of other countries, U.S. adver- 
tisers will find no advantage in Bri- 
tish rates, and may not be prepared to 
continue paying in addition for stat- 
ionery and printing at British rates, 
which are higher than those in their 
own country. 


FINANCIAL TIMES TO LAUNCH 
“HISTORICAL ’ MONTHLY 


A new monthly illustrated ‘histor- 
ical’ journal is to be launched, prob- 
ably in January 1951, by the Financial 
Times. No further details have been 
announced. It is understood that th 
name of the new publication has not 
yet been decided. 

Advertisement manager will be Mr. 
D.G.Merson who is also to continue as 
advertisement Manager of National ‘and 
English Review. He will in future op- 
erate from 72 Coleman Street, F.C.4. 


£75,000 SPACE SOLD IN 
ESTIVAL CA UES 


More than half the £150,000 worth 
of advertising space in the seven Fes- 
tival of Britain catal ques and guides, 
in which there are 500. pges of adver- 
tising, have been sold, six weeks aft- 
er Adprint Ltd. were appointed space 
contractors. Al] space-64 pages in 
colour - has gone in the South Bank 
Exhibition Guide, two million copies 
of which are to be issued. 


Production problems have been can- 
plicated by the printing situation, 
and, if the dispute is not qiickly set- 
tled the press date, now fixed at Nov- 
ember 30, may be extended, 

There had been only a small Trea- 
sury allocation for publicity. Mr. 
Gerald Barry, Festival director gener- 
al, told the Market Research Society 
last week. 


In Western Eurqe the cam jign 
started in August with editorial pub- 
licity, dress advertising lectures and 
such things as the bus tour. In the 
U.S. there would be a short sharp cam- 
paign after Christmas. A regular but 
not very concentrated Press drive had 
been launched in the Dominions some 
time ago. 


195] CONFERENCE: ASSISTANT 
ORGANISER RESTGNS 


J.W.S. Keegan has resigned his 
post as assistant organiser, Internat- 
ional Advertising Conference (Great 
Britain) 1951. Mr. Keegan, who is an 
Australian, was appointed to the post 
last August, to assist Drummond L.Arm- 
strong, director and general secretary 
of the Advertising Association. 
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CURRENT ADVERTISING 


J. Walter Thompson Co. have by 
friendly agreement resigned from the 
Jack Olding & Co. Ltd. account, leav- 
ing them free to act in this country 
for Caterpillar Export Co., an account 
handled by the New York office. Old- 
ing have appointed S.H.Benson to take 
over at once advertising for the new 
Vickers tractor, Lima cranes, Hendrix 
buckets and other products for which 
they act as distributors. 
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Accounts moving to: Young & Rub- 
icam, Steradent denture cleaning powder 
made by Reckett & Colman. --- Colman 
Prentis & Varley, Pier Busseti, Anglo- 
Italian travel office; The New Yorker. 
--- T.B.Browne, Friary, Holroyd & Hea- 
ly’s Brewery; Surrey papers and post- 
ers for Friary Ales. --- Richard Potts 
& Partners, Philplug Products Ltd., 
makers of wall plugs. --- Robert Bran- 
don & Partners, Domestic Electric Ren 
tals; nationals. --- Conroy Wykes Ad- 
vertising; Peggy Page dresses; Loui- 
se Edwards & Co., Athenia fashions. --- 
Glovers Advertising, petromag car pro- 
tectors. 
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New Campaigns for: Jaguar Cars, 
new mode! at motor show, national dai- 
lies and Sundays, London evenings, and 
technical Press (Nelson). --- Metoluk 
sweeper and wringer, nationals, London 
evenings, and export journals. --- Bu- 
ckfast wines, Provincials, Scottish 
and Irish papers; Persian Artene rub- 
ber-base floor and wall coat, new pro- 
duct of Starline Paint & Varnish Co., 
tests in three towns; Lintafelt, Lin- 
tafoam, furniture trade Press (Cross- 
ley’s), --- Remington dry shaver, nat- 


ionals, Sundays, periodicals, provin- 
cials, (Hedley, Byrne). --- Waterman 
pens, nationals, Sundays, provincials, 
magazines; Kepler Cod liver oil with 
malt extract, magazines (Armstrong- 
Warden). --- Ryvita, chemists’ trade 
Press (Colman, Prentis & Varley). --- 
Hinds cream, to introduce three new 
packs, women’s journals, Radio Times. 
(Masius & Ferguson). --- Bertram Mills 
Circus, nationals, London evenings, 
children’s journals (Greenley’s). 
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New accounts to: Pickersgill Pu- 
pblicity, Hygenol Co., Waxol polishes; 
s & Dysons, furs; 5S. Morris & Sons 
furniture; Towlers’ grates; S.Chaf- 
fer & Co., wool merchants; Harring- 
ton, mail order; Kings of York, dry 
cleaners; Stylo Boot Co. --- Holman 
Advertising, Fuccaline cold vaccines; 
class magazines, trade Press. --- Roy 
Hardy Advertising, A.H. Thorne Ltd., 
mail order campaign for the Modern co- 
llar; Sinclair ‘51’ perfume; test 
campaign. --- John Benington Ltd., De- 
nnis Cook nurseryman; nationals and 


Sundays. 


U.S. METHODS USED TO MARKET 


AMERICAN PRODUCT HERE 


Now introducing Air-Wick, claimed 
to kill kitchen smells, on a national 
scale. The J. Walter Thompson Company 
are following in detail the pattern of 
advertising used in America. 

The product, marketed by Air-Wick 
Ltd., a Horlicks subsidiary, was test- 
ed in Hull, Nottingham and Slough, the 
only variation from the U.S. media 
schedule being the use of posters to 
supplement the coverage of the local 
papers. In each case the test showed 
the U.S. campaign plan to be sound. 

National advertising is now star- 
ting in nationals, magazines, and the 
trade Press. Radio Luxembourg is also 
being used. 
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NEWS IN BRIEF 


boots Pure Drug Co, and Thomas Broad 
bent and Sons Ltd, have joined BETRO ... 
Esquire Inc,, of Nem York and Chicago, and 
The Hafre Publishing Company, Ner York, have 
opened a branch at 134, Kilchberg Street, 
Zurich 2.6. « World Sports has won the 
tielms Athletic Foundation Award in Los 
Angeles for "important contributions to 
sport* . . . Robert Brandon and Partners 
Ltd, have moved to 47, Albermarle Street, 
W.1. . . « The Educational Times, first 
published in 1847, is to become a digest of 
current educational literature, publ ished 
three times a year . . . Incorporated Sales 
Managers' Association has moved to 4, Holbom 
Place, High Holborn, W.C.1, 

DI Y ASSOCIATION EXPANDS stg. 

The British Display Association is to 
admit retailers as lecture members, New 
branches are to be formed throughout the 
country . . . Previously represented by A, 
Vernon Keith and Co., Ananda Bazar Patrika 
Ltd,, Indian publishers of Hindusthan Stan- 
dard and other journals, have opened offices 
in Salisbury Square House . , . Directors of 
Burlington Publishing Company entertained 
advertising and trade friends at the Savoy 
Hotel last week to celebrate the 50th 
amiiversary issue of Anglers News... J, 
Walter Thompson Company has signed Roy Rich 
to appear for Reckitt and Colman Ltd. on 
Radio Luxembourg. . . . Balding and Mansell 
Ltd., printers, have moved to 3, Bloomsbury 
Place, W.C.1. 

THE FESTIVAL CYCLE 

A Festival of Britain cycle is to be 
marketed early in the New Year by Raleigh 
Industries, Dealers will be asked to stage 
introductory Easter parades, and there will 
be a window display competition, Dorland 
advertising will place ads. in nationals. and 
provincials . »« . Miss Eileen Evans, only 
daughter of Idris Evans, managing editor, 
Cyfnod and Merioneth Express, and sister of 


C.H, Evans, advertisement manager, died on 
Saturday, aged 21. . . Colman, Prentis and 
Varley Inc, have been appointed agents to 
the Drake america Corporation, and have 
launched a range of men's socks with a full 
page in Time supported by full merchandising 
programme . . . New jumper mdels in Sirdar 
wool were introduced to the trade at a party 
organised by Haig-ticAlister Advertising Ltd. 
at the Dorchester Hotel last week. Ad plans 
are not yet complete, Agents; Morisons 
Press Advertising Service Ltd,, Hull... . 
Advertising Association annual dance is to 
be held at the Dorchester Hotel on Wednes- 
day, November 29, following the annual 
meeting at noon the same day at the Associa- 
tion's offices . . , Fifty guinea prize for 
@ poster advertising the International 
Poster Exhibition being organised by the 
Council of Industrial Design, is offered 
only to students attending L.C.C, art 
schools . . . Industrial and commercial 
photographs, includin g many for advertising 
purposes, form a large part of the Institute 
of British Photographers’ Exhibition, open 
at the R,B.A. Galleries, Suffolk Street, 
S8.W.1. until November 9. | 

DWICH BaN 

Sandwich-board men have been banned — 

from a number of streets by Uxbridge 
Council . . . Motion for discussion by 
I.1.P.A. associates' Discussion Group on- 
October 31; That the Institute examinations 
fail to fulfil their purpose... The New 
Yorker has opened a London advertisement 
office at 21, Grosvenor Street, W.1. 
European manager is George Woodward... 
James Bridie's play The Black Eye will be 
produced by the Fleet Street Players at the 
Fortune Theatre on November 21 and 22 in 
aid of the National Advertising Benevolent 
Society . . . Associated Iliffe Press Ltd. 
have acquired all the ordinary share capital 
of James Cond Ltd., Birmingham printers. 
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NEMGPAPERS MAY REFUSE aDS, UNLESS 
COUNCT BAN 

Newspapers belonging to the Lancashire, 
Cheshire and Derbyshire Federation of Weekly 
Nemspapers may refuse to accept advertise- 
nents from Salford City Corporation unless 
its ban on advertising in the Salford City 
Reporter announced last reek, is resc inded. 

The resolution imposing the ban ‘as 
moved by Socialist alderman T. Brentnall, 
who said the Reporter's circulation tas 
"negligible for our purposes*. | 

Refuting suggestions about its circule- 
tion the newspaper announced that it ves 
joining the A.B.C. and commented: "The 
public will judge whether this was really a 
business proposition, or whether it mas an 
attempt to hold a financial pistol at the 
head of the City Reporter, and try to stifle 
comment and criticism", 

The case is to be discussed on Monday by 
the Federation. The Newspaper Society is 
watching the case closely. 

It is understood that the Council may 
withdrew its ban. 


HULTON ENTERPRISES 
Hulton Enterprises has been formed by 
Hulton Press to merchandise Eagle offshoots 
and to handle overseas syndication of its 
strips and features. John D, Myers is 
manager. 


MUNICIPAL CONTRACTS FOR W.H. SMITH 
W.H. Smith & Son, Ltd., have been 


appo inted advertising contractors for all 
minicipal transport in Liverpool, Barrow 
in Furness, and Ashtoreunder-Lyne. 


TRANSPORT ADS, WOULD EARN £20,000 
Newport Chamber of Trade is to ask its 
town council to reverse a decision not to 
permit advertisements on Corporation vahicles. 
A member estimated that bus advertising 
revenue would be £20,000 a year, 


Ss 
RADIO, TELEVISION® 


tlany people believe that econonic. : 
difficulties wiil force the B,B.C. to adopt. 
some form of sponsorship for television, _ 
said Kenneth Horne, sales director, Triplex 
Safety Glass, addressing the directors and 
executives of Cadbury Brothers Ltd. on 
sponsored radio and television. 

The B.B.C. might possibly agree. toa 
certain proportion of television programmes — 
being sponsored in order to attract addition- 
al revenue, Some thought they might even 
agree to limited sponsored radio, said 
Mr. Home, 

The B.B.C, was considering these  _—_. 
possibilities. But as the number of tele-— 
vision license-holders was only 106,60 one 
wondered hor the advertiser would view such 
& project, 


_ CONTENTS BILLS; RULES DEFINED 

Ruling by the Newsprint Supply Co, on 
contents posters, given this week;- The 
Control of Paper (Contents Posters) Order 
1950 still prohibits contents posters 
printed on paper, but there are no longer 
any restrictions on posters which either are 
not printed or do not contain paper. <Any 
type of hand-written poster, or poster. 
printed on material other than paper, is now 
permissible. A hand-rritten poster may have 
the title of the newspaper printed at the 
top. Newsprint which is part of a nevs- 
paper's stock or is acquired under licence 
from the Board of Trade for the purpose of 
printing @ newspaper may not be used for 
posters. 


DAILIES WERE BIGGEST PULLERS - 
Of 280,000 visitors to Colwyn Bay 


between July an d September, 210,000 came 
through daily newspaper advertising, reports 
Mir. J,E, Neal, publicity and entertainments 


manager, Next yearf¥s advertising is to be 
increased, 
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LEVER 2.5. CONTROVERSY; NEW 
NEMA IN? POLE 

The Newsprint Rationing Committee has . 
drafted an amendment to its rules to cover 
the problem of advertisements likely to 
cause artifical stimulation of newspaper 
. . .It is expected that the amendment rill 
be incorporated in the rules when they are 
revised for the purpose of tonnage rationing, 
which starts from October 22, though this 
development makes it unlikely that the prob- 
lem will arise during the next six months, 

As reported exclusively in Advertiser's 
Weekly on September 21, the matte~ came 
before the Rationing Committee because of an 
advertisement in which Lever Brothers offered 
a tablet of Lux toilet soap free on buying 
packet of Wisk. 


RECEIVE DEPUTATION 
FROM OUTDOOR INDUSTRY 

Mr. Hugh Dalton, Minister of Town and 
Country Planning, has agreed to receive a 
deputation from the Outdoor Advortising 
Industry Advisory Committee, to discuss 
matters dealt with in the Committee's 
Memorandum, sent to the Minister last week, 
The meeting may take place on November 14, 

The memorandum alleges that there has 
been a change in the Ministry attitude to- 
wards the industry, particularly with 
reference to recent appeals concerning the 
operation of the Control of Advertisements 
Regulations. 


PRAYERS FOR PLANNERS 

Prayers were said at Bradford Home 
Mission on Sunday for planners who refused 
consent for a poster board bearing a text. 

Supporters of the Mission who erected 4 
7' 6" board on a gable end were told by the 
Corporation, to take it down, -pending forml 
application by the Mission. The Mission 
applied, and permission was then refused. 


Mr. Alexander Marsh, tho oxhibited 
the hoarding, is to appeal to the Ninistry 
of Torm and Country Planning and to his 
MP, 


7ZO.AT NeA.G.S. AUTUMN MEETING 
Seventy players entered for Newspaper 
and Advertisers! Golfing Society's autum 
meeting at Berkshire G,C,. last Thursday, 
Results; President's Challenge Trophy; 
D.E, Hardy. Scratch prize; W.A, Slark 
(red course); J.C.W. Daniels (blue course), | 
Best first 9; AR. Everett (red); J.C.W, 
Daniels and R, Dickenson (blue). Best 
second 9; D,J, MacFie (red); D.E. Hardy 
(blue). Nine hidden holes; C, Glover (red); 
Demis Passmore and W.C, Gibbs (blue). 
Captain's Prize; Hon. P.G. Campbell and J.B. 
Melhuish; runners-up, J.W.A. Stephenson and 
R, Dickenson, Best first 9: J, Cook and 
E.A. Blanch, Best second 9: E,D. Caird and 
J.G.B, Hutchings, “Advertising and Market- 
ing Review" Troph y for best aggregate at 
spring and autumn meetings; J, Rafter. - 
E.C. Millard, captain,. presented prizes. A 
supper followed, R,.B, Foster becomes a 
vice-president of the Society, 


LaLePee AUTUMN GOLF 

There were 33 competitors in the Autum 
Meeting of the Institute of Incorporated 
Practitioners in Advertising Golf Circle at 
West Hill, Brookwood, on Wednosday of last 
week. Results: L.O. Johnson Challenge Cup, 
R.A, Hughes, Captain's prize, P.D, White; 
Greensomes: 1.G, Robson and E,H, Olden, 


NEW A,BeC. SECRETARY 

M.W. Webb, at present employed in the 
B.B.C, publications department, has been 
appointed secretary of the Audit Bureau of 
Circulations, Aged 38, Mr. Webb, an 
incorporated accountant, has had wide 
experience of periodical publishing, He 
will take up his duties not later than 
January 15. 
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MARION LAW JR., who was press officer at 
the British Motor Car Exhibition in New York 
recently, is spending his holiday in Britain 
helping American and Canadian journalists at 
the Earls Court iiotor Shon, He is a director 
of public relations with Hewitt, Ogilvie, 
Benson and Mather Inc. . . . SIR ROBERT 
SINCLAIR, F.B.1. president, is to speak at 
the dinner following the anmual conference of 
the Institute of Public Relations, at the 
Holborn Restaurant next Tuesday . . . RON 
PRENTIS, Investors Chronicle representative, 
has been appointed advertisement manager of 
The Banker following the death of A.H.WALTER, 
who held the position for 25 years... 
CLIFFORD S. BROCKBANK becomes circulation 
manager, London Musical Events from October 
23. . « TH. TRAVERSE-HEALY has been appointed 
membership secretary of the Institute of Public 
Relations . : . E.T.CASEBOURNE, publicity 
manager, Broai & Co. Ltd., and Broads Mam- 
facturing Co. Ltd., joins W.N. Froy & Sons 
Ltd. in the same capacity on Monday. G.V. 
CARPENTER, his assistant at Broad & Co., 
succeeds him. . . ALAN CAMPBELL-JOHNSON is to 
become chairman of the Liberal Party publicity 
and publications department . . . E.G.RITZBMA, 
Evening Chronicle, Sunday Sun, and Weekly 
Chronicle advertisement manager at Nemncastle, 
has been appointed advertisoment manager of 
the Kemsley Newcastle group, which also 
includes the Newcastle Journal and North Mail. 
J.T.BORDER remains advertisement manager of 
the North Mail . . . ALAN WHITWORTH, director, 
Incorporated Society of British Advertisers, 
addresses members of the Belgian Association of 
Advertisers today (Thursday) in Brussels... 
W.J. ENRIGHT, advertisement manager of Motor 
Body, has left to take up a similar position 
with Hotel and Catering Press and Publications 
Ltd. He is succeeded by GEORGE F. COBURN, who 
has been in charge of advertisements of three 
other Hutchinson publications . . . FROOM 
TYLER, editor, Overseas Daily Mail since 1946, 


has been appointed managing editor, 
Leicester Evening Mail, in succession to 


J, TAYLOR BROWN, who died in August. 


CLUB NEWS 

Exhibition stand design was the subject 
of a talk given by Leon Goodman at the Pub- 
licity Club of Portsmouth and Southsea... 
Claude Wyatt addressed the Oxford Advertising 
Club on the theory and practice of Press 
advertising . . . Psychology of men and 
women shoppers was contrasted by J.W. 
Cockerem, managing director of a men's out~ 
fitters, and Mrs. Ella Thoms, fashion 
artist, at a Liverpool & District Publicity 
Association luncheon meeting... C. 
Brunning, managing director, S.C,Peacock 
Ltd., spoke on "Determination of Advertising 
Policy" at a Liverpool and District Associa- 
tion lecture . . . New American film "Maga- 
zine Magic", in fuli colour, made by the 
Curtis Publishing Company, will be shown at 
a meeting of the London Publicity Club at 
the Waldorf Hotel on Monday... Sir 
Michael Balcon and Miss C,A. Lejeune spoke 
on films at last week's meeting of the 
Women's Advertising Club. . . Roy Hardy 
addressed the Publicity Club of Portsmouth 
and Southsea on "Humour In Advertising* 
- « » C.D, Notley told Southampton Publicity 
Club that advertising language should be the 
language of simplicity . . . Collin Brooks, 
editor, Truth, and George Woodcock, assistant 
general secretary, T.U.C, will take part in a 
Regent Club Any Questions 7? meeting... 
Hundred=-page newspapers with five pages of 
ads. for one store were described by the 
Hon, Roger A, Marquis, assistant general 
manager, Lewis's (Leeds) Ltd., when he told 
‘Leeds Publicity Club about his recent trip 
to the U.S. . . . Officers elected at annual 
meeting of Aberdeen Publicity Club; chairman, 
H.Webber; vice-chairman, R,B.Farquhar; 


secretary, William Barr; treasurer, Miss 
EM. Riddler. _ 
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PRINT STOPPaGE; TRADE PRESS 
EMERGENCY ISSUES CARRY «DS. 

Effects of the London print stoppage 
became more marked this week. lore than 
100 journals will not appear, with trade 
and technical joumals the worst sufferers. 

Many publications which have been 
stopped, or have appeared in abbreviated 

. form, are making arrangements to expand 
their emergency issues, 

The Radio Times will not appear. Among 
trade journals not publishing are Shoe and 
Leather Record, The Grocer, Grocer's 
Gazette, Men's Wear, Those adopting emer 
gency measures include Builder (some ads.); 
Bookseller (14 pages ads.); Engineer (40 
pages ads., cyclostyled supplement of 
classifieds distributed free); Economist, 
(some displayed ads., no classifieds); 
Investors Chronicle, (displayed ads. and 
company reports); Paint, O11 and Colour 
Journal, (some classifieds, no display); 
Draper's Record, (displayed, but no classi- 
fieds); Women's Wear News, (displayed and 
Classified ads.); Tailor and Cutter, (dis- 
Played and classified ads); Outfitter, 
(displayed ads., some in colour, classified 
ads, duplicated); Pharmaceutical Joumal 
(displayed ads,, editorial Vari-typed and 
bound in). 

‘The report of the court of inquiry 
examining the dispute between the London 
Society of Compositors and the London Fed- 
eration of Master Printers was expected 
this week, 

The British Federation of Master 
Printers is to set up a@ committee to con- 
sider developments. 

Mr. John Hubbard is spouted to nee 
said that if the Court made definite 
recommendations they might same wa 
‘negotiated settlement, 

The L.S.C, has published a letter to 
Sir Robert Gould (Ministry of Labour) re- 
peating the allegation that the L.™.P.A. 
is operating a lockout. 


About 4,800 compositors in 3/7 chapels 
have been dismissed by the L.if.P.i., and 
another 860, from 16] chapels, have been 
"called out® by the L.S.C. 


* LATE _NEWS 
BLOCK DISCOUNT CUT; A,A.'s OFFER: Advertis- 
ing Association has offered to help reach 
an understanding between Federation of 
Master Process Engravers and I,1.P.A, (both 
affiliated member s) on ‘block discount cut, 


‘Some agents talk of withdrering from feder 


ated houses, Suggestion mooted that agencies, 
singly or in groups, might acquire or set 
up process engraving plant. Reduction of 12 
per cent in list prices proposed by the 
Federation takes into account the existing 
reduction of 4, operated since October 
1947 to conform with a ruling of the Price 
Regulation Committee. Net reduction G, as 
a@ set-off against the cut in discount, 
P.P.A, FIGHTS EARLY SELLING; To prevent 
the selling of periodicals before normal. 
day of sale, Periodical Proprietors Associ- 
ation has issued a form of undertaking to 


-be signed by all retail newsagents in 


receipt of advance parcels, also a letter 
to wholesale newsagents outlining action to 
be taken against retailers who break the 
umertaking. 


LATE NEWSBRIEFS 

Commons rejected Tory motion to annul 
Labelling of Food Order. Parliamentary 
Secretary, Ministry of Food, said adverti- 
sers can still claim "Guinness is good for 
you", but "invalid port" and “champagne 
cider barred . . . New 1,S,M.A. national 
chairman is W.E,Wheatley, sales director, 
HJ. Packer & Co,, and Charles Bond Ltd,, 
Bristol confectioners , . , Two British - 
advertisers reported interested in "Twenty 
Questions" acquired by Harry Alan Towers 
for commercial radio. . . Advertising to be 
permitted on Barrow-in-Furness buses. « « 
S.W.P.Corbould new 1.A.M.A,., chairman, 
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APPOINTWENTS WANTED 


FANCY THIS Yank Ade-Men likes England enouy! 
to remain here, Brought Brain, complete with 
Ideas, plus SELLING KNOW-HOU, for whose busi- 
ness - Yours? Shell we talk? Box 9071, @d. 
Wkly, 160, Fleet St,, E.C.4, 


YOUNG WOMAN, experienced Display Advertising 
and Administration, interested all forms 
advertising, seeks position, Free to travel. 
Box 9063, Ad, Wkly, 180, Fleet St., E.C,4, 


ART end ADVERTISING. Man seeks position where 
vision and scope will receive adequate remn- 
eretion, Competent portrait, figure, landscape, 
black and white artist, exhibitor Royal 
Academy Portrait Society R,0,I, ete, Fifteen 
years experience Advertising Manager controll- 
ing all forms of Advertising, including 
Exhibitions, House Organs, Printing and Display 
Dept. on a National basis, Box 9072, Ad. Wkly, 
180 Fleet St., E,C.4, 


YOUNG MAN, keen and energetic with initiative, 
seeks a start in advertising agency. Box 9064, 
Ad, Wkly, 180 Fleet St., £.C.4, 


LAYOUT LETTERING ARTIST, 5 years advertising 
experience, eecks interesting post. Box 9073, 
Ad, Wkly, 180 Fleet St,, E,C,4, 


MALE, 23, 24 years studio, agency experience, 
Finished ge etill life, visuals. 
? 


es Box 9 Ad, Wkly, 180, Fleet St., 
* o4, 


YOUNG WOMAN geeks position with Agency, Manu- 
facturers, Publications, Progress Control, 
Assistant Account Executive, Fully experienced 
all branches Home and Overseas Advertising. 
Box 9058, Ad, Wkly, 180 Pleet St,, E.C,4, 


GENERAL ARTIST seeks position in Studio or 
Small Agency, Twenty year’s experience 
Creative work, visualising, figure and general 
design, Responsible position welcomed, Minimum 


salary 9300 p,e, Box 9059, Ad, Wkly, 180, 
Fleet St., E,C,4, 


FIRST-CLASS CREATIVE PAIR: Copywriter and 
Visualiser working in harmony, widely 
experienced and thoroughly competent, produc- 
ing a steady flow of sound work, are prepared 
o change, 4-figure selaries, London, Box 

©, 9051, Ad, Wely, 180, Fleet St., E,C.4, 


UNIOR LETTERER age 19, Exempt service. Two 
ears ‘lest End experience, Seeks change, Box 
0, 700, Ad, Wkly, 180 Fleet St,, E,C,4, 


REATIVE MAN seeks wider scope as Chief -° 
isualiser or irt Director, Executive ability 


plus fertile imagination, Medium-sized agency 
or live group preferred. Box No,696, Ad. Wkly; 
180 Pleet St., E.C.4. 


AT LARGE -- Production men with literary 
leanings. Get him -- if you can! Box No.694, 
hd, Wkly, 160 Fleet St., E.C.4, 


ADVERTISING AND SALES PROMOTION MANAGER with 
well known public company, requires change. 
Sound knowledge Public Relations: widely 
travelled: Public School and ex-RAF. Box No, 
691, Ad, Wkly, 180 Fleet St., E.C.4, 


YOUNG M\N, 27, six month experience space 
selling, desires opportunity to learn produc- 
tion side in agency, Write Box 687, Ad, Wkly, 
180 Fleet St., E,C.4, 


ATTENTION, EMPLOYERS! Do you require a 
really first-class man? Thoroughly efficient 
young manager of Linited Company available; 
experienced and possessing keen business 
sense, desirous of joining concern where in- 
creased turnover is expected through his 
services; basic salary &450 p.a, Write Box 
No,9074, Ad. Wkly, 180 Fleet St., £.C.4, 


WILL SOME KIND GENTLEMAN ....? ART SCHOOL 
GRADUATE, Lady well educated, age 21, after 
successful three year course seeks opening 
as trainee in Comercial Studio or Agency, 
Willing to work for little or no salary, Box 
No,663, Ad, Wkly, 160 Fleet St., E.C,4, 


LETTERING AND GENERAL ARTIST requires part- 
time position, Box 9052. Ad, Wkly, 180, 
Fleet St., E,C.4, 


YOUNG MAN (20) four years Agency experience, 
seeks tion as Junior Lettering Artist. 
Box 9076, Ad, Wkly, 180, Fleet St., £.C.4, 


DESIGNER ARTIST with drive, imagination, 
initiative, highest approach to design 
requires full or part-time work, Box 9079. 
Ad, Wkly, 180, Fleet S5t., E.C.4, 


ADVERTISING MANAGER (8) seeks change. 12 
years experience, Midlands or South West 
preferred, Box 9080, Ad, Wkly, 180, Fleet 
St., E.C.4, 


ARTIST, FIGURE ILLUSTRATION, colour wash end 
line with extensive experience eas fashion 

designer, desires work in progressive studio. 
Box No.9075, Ad, Wkly, 180, Fleet St., E.C.4, 


SEEKING A NEW POSITION Display and Exhibition 
man with all round knowledge of production, 
nanagenent, and progressing - several years 
drawing office experience in construction of 
design, Box.9082, Ad,Wkly, 180 Fleet St. °.".4 
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APPOINTMENTS WANTED 


ADVERTISING EXECUTIVE (36) 20 years all-round 
experience - agency and Publicity Departuent, 
seeks opportunity as Assistant Ad, Manager or 
similar, London area, Box 9088, Ad, Wkly, 
180, Fleet St., E,C,4, 


ALL ROUND well known agency man with om 


accounts will consider change, Box 9091, Ad, 
Wkly, 180, Fleet St., E.C,4, ° 


FREE LANCE SERVICES 


DRAWINGS, LETTERING, etc, Competent work can 
be obtained from:- W,Gardiner, 12 Barnstaple 
Mansion, Rosebery Avenue, E,C,1, TER, 7928, 


LETTERING AND LAYOUT, first-class work and 
that personal touch which a free-lance can 
give, willingly offered to appreciative 


— Box No,185, Ad.Wkly, 180, Fleet St., 
. 4, 


COMMERCIAL ARTIST, requires process work 
(line, tone and colour), Lettering specialist, 
Finished work from your colour roughs, Box, 
233, Ad,Wkly, 190, Fleet St., E,C,4, 


PRESS LETTERING, Artist and retoucher requires 
commissions, Box No,680, Ad,Wkly, 180, Fleet 
St., E.C.4, 


FIGURE ARTIST? Photographer (Studio and 
Location) Specialist in Artist Reference 
work can accept one more client, Box No,651, 
Ad, Wkly, 180, Fleet St., E,C.4, 


VISUALS in pencil or pastel; finished ‘ink or 
colour layout of presentation standard, ° ~ 

hyp Box 9089, Ad. Wkly, 180, Fleet St., 
4. 


BUSINESS OPPORTUNITIES 


WANTED LETTERPRESS PRINTING and/or Binding 
Business, situated in London, With good area 
of additional space which can be made avail- 
eble, preferred, Write, strict confidence, 
private advertiser, Box 7492 C/U Frost-Smith, 
64, Finsbury Pavement, E,C,2, 


OPPORTUNITY OCCURS for a man, preferably with 
knowledge of Advertising Display, to invest 
£2,000 - £5,000 capital in Advertising Dis- 
play Manufacturing company in North West 
with first-class prospects for development, 
Situation available on outside sales staff 
and e Directorship could-be considered, 


“19 Box No,603, Ad, Wkly, 180, Fleet St., 
o&.4, 


PERIODICALS AHOUSE MAGAZINES; With the instal- 
lation of additional plant a London firn of 
printers is now able to accept the production 
of one or two Periodicals or House Magazines 
with a limited circulation, The service 
offered is reliable and the utmost co-opera- 


tion will be given, Box No.594, Ad,Wkly, 
180, Fleet St., E,C,4, 


RARE OPPORTUNITY - Managing Director of 
Recognised Advertising Agency and some allied 
businesses contemplating retirement offers a 
suitable young man the chance of stepping in- 
to hie shoes, He must be well educated, very 
intelligent, have hed some business experience, 
and have the makings of a first class execu- 
tive, No investment is required, but the 
selected candidate mst be able to support 
himself during a period of training and pro- 
bation, after which he may if he so desires, 
acquire a share interest on convenient terms, 
Write, with full particulars of background, 
education and experience; to Box No.9078, 

Ad, Wkly, 280, Fleet St,, E,C.4, 


TO PROPRIETORS OF NEWSPAPERS AND MAGAZINES, 
Introduce to your readership, local or 
national, a feature of proved popular in- 
terest, Birthday guides for weekly and month- 
ly publications supplied at reagonable cost..- 
Box No,9062, Ad, Wkly, 180, Fleet St,, E,C,4, 


SUNDERLAND, New and conscientiously ‘compiled 
classified Trade Directory of this Town 
ready soon, Invaluable for Mail Order lists, 
Early application for this publication is 
advised, Local Trades Directories, Trimdon 
Station, Co, Durham, 


ESTABLISHED MAGAZINE for sale. Wide appeal 
to large section of the community, Whole- 

sale and Advertising connections, Box No, 

9053, Ad. Wkly, 180, Fleet St., E,C,4, 


DIANA STUDIO LIMITED, 118, Cromwell Road, 
London, S.W.7, Western, 0988, have pleasure 
in announcing the formation of a conetruc- 
tion unit for Display and Exhibition work, 


ALL AMERICAN TRADE JOURNALS aveilable, send 
for complete brochure giving full details 
from Willen Ltd,, (Dept.38), 101, Fleet St,, 
London, E,C,4, ; 


WEST END PHOTO’ LITHOGRAPHERS can underteke 
the preparation and printing of an additions 
al one or two monthly Publications, They can 
prepare copy, print, collate and distribute, 
All Enquiries to Box 699, Ad. Wkly, 180, 
Fleet St., E,C.4.° 
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ACCOMMODATION 


AN EXCELLENT ROOM to let, suiteble for Artist. 
First floor, two minutes from Oxford Circus, 
Write for appointment to view, Box 627, Ad. 
Wkly, 180, Pleet St., E.C,4, 


GOOD OFFICE ADDRESS - South Coast Tow, 
Address, ‘phone and for messages, Can oupphy 
Art work if required. Near Worthing, Box 690 
Ad, Wkly, 


OFFICES REQUIRED, Two or more light rooms in 
V,1, or £,C, area for small energetic agency 
with growing accounts, Willing to share 
eaccomzodation and place art work, if required, 
Box 9061, Ad, Wkly, 180, Fleet St., E.C.4, 


ACCOMMODATION required for small Art Studio, 
(Two Rooms) in Fleet Street, Ludgate Circus, 
Strand or Holborn, ‘Phone City 1472, 


OFFICE PREMISES AND STUDIO with top light in 
quiet Fleet Street Court, Two floors totalling 
epproximately 900 sq, ft. Modern heating and 
fluorescent lighting, Write Box 9077. Ad, 
Wkly, 180, Fleet St,, E,C,4, 


STUDIO SPACE, Charing Cross aree for three 
free-lance artists, single or group, Large 
room, excellent light, use of enlarging 
projector and ‘phone, Write Box 1085, C/O 7, 
Coptic Street, W,C,1, 


LONDON, ,C,1, including service, telephone, 
etc, Suitable Provincial firm, Agent, Artist, 


etc, Enquiries, Box 675, Ad. Wkly, 180, 
Fleet St., E,C,4, 


STUDIO SPACE for free lance, Light, furnished, 
*phone, office services, 35/- per week, — 
inclusive, Central area, Box 650, Ad. Wkly, 
180, Fleet St., E,C,4, 


SALES AND WANTS 


ROTAPRINT R/KL, R30 and Multilith Machines 
wanted by West End Printers, Details to Box 
698, Ad. Wkly, 180, Fleet St,, E,C.4, 


MISCELLANEOUS 


OF INTEREST TO ADVERTISING MEN AND INVESTORS, 
A first-class British investment:- up to 
£4,17.6, nett yield, Equivalent to £8,17.3,% 
gross yield at 9/- tax rate, This outstanding 
contract is offered through British Endowment 
Assurance, Invaluable for House Purchase or 
Educational purposes, Consult us for expert 
advice, in CONFIDENCE; state age and suggest 
annual savings, SCALES, WHITE & ADAMS, LTD., 
Life Assurance & Pensions Specialists, London 
House, New London Street, E,C,3, Tel: ROYAL 
8420, (10 lines), a 


KPPOINTLENTS VACANT 


GENERAL ARTIST required for Manchester Studio 
of Large Advertisers cupeble of producing 
first class finished originels and possessing 
a technical knowledge of printing processes, 
Applicant must be e good letterer who appreci- 
ates the finer points in design, Only first 
class men with past experience need apply. 
Good conditions, prospects, Superannuation 
Scheme, Write fully giving experience, age 
and salary required, Box 9083, Ad, Wkly, 180, 
Fleet St,, E.C.4. 


A LARGE ENGINEERING company in S.E, London 
require a male assistant in their Publicity 
Department who is experienced in layout work, 
ean do an occasional lettering or artwork job 
and who is willing to co-operate in the 
general production of technical edvertisements, 
books, leaflets and works magazine, Reply 
giving particulars of experience and salery 
required to Box 9084 Ad, Wkly, 180, Fleet St., 
E.C,4, 


SPACE BUYER for medium Agency to work on: 
National Accounts, Efficient and systematic; 
experienced: close co-operator with Copy 
Bepartment, Write full:details and salary 
required: to Box 9085, Ad, Wkly, 180, Fleet St., 
E.C.4, . 


OPENING EXISTS in Watford for live energetic 
young man to take charge of preparation of 
catalogues, instruction books, press notices 
and articles for trade press, All relating to 
industrial electrical equipment. Duties would 
include editing quarterly bulletin and general 
supervision of publicity, Applicants must give 
full details of age, experience and salary 
required, Box . Ad, Wkly, 180, Fleet St., 
E.C.4, 


SIGNS, Working Foreman required, Splendid 
opportunity for first class Sign Man, must be 
a tradesman in all branches, able to do sign- 
writing, stencil cutting and silk screen work, 
and able to train and contro] small staff. For 
anyone with these qualifications there is a 
permanent and progressive post, with prospects 
at o later date of having an interest in the 
business, Box 9087. Ad. Wkly, 160, Fleet St., 
E.C.4,. 


SPACE SALESMAN already operating in the 
Birmingham area is offered as an additionel 
medium on s commission only basis, the Mid- 
lands representation of an established monthly 
overseas machine tool journal. Interviews 
locally. Full details to Box 9090. Ad, Wkly, 
180, Fleet St., E,C.4, 
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APPOINTMENTS VACANT: 
LAYOUT ARTIST. Keen young man with Agency 
experience to produce slick layouts with 
good knowledge of typography, required by 
London Agency. Write giving details: Art 
Director, Box 693. Ad. Wkly, 180, Fleet St., 
E.C.4. 


GOOD OPPORTUNITY for experienced man on pop- 
ular and established Sports Mediums. Must be 
mobile. Phone or write for appointment 
giving particulars regarding experience. 
SPORTS PUBLICATIONS, 46, Watford Way, Hendon 
Central. ‘Phone Hendon 1934/3370/2929. 


YORKSHIRE ADVERTISING AGENCY with expanding 
Turnover will shortly have promising Vacancy 
for Experienced Accounts Executive (30 to 
45). Possibility of Partnership on retire- 
ment of one of the present directors. High- 
est integrity, good personality, tact and 
business acumen essential. Send in strict’ 
confidence full particulars of past work, 
present position, salawy and age, and copy 
of references as to character, health, edu- 
cation, and training. W.H. Clarke-& Co., 
Solicitors, 12, South Parade, LEEDS, 1. 


SALES Manager required by Contractors Plant 
and Equipment Co., to take full control of 
sales including Plant Hire. Must be able 
to organise sales office, prepare sales lit- 
erature, appoint and control representatives, 
and have knowledge of export market. Salary 
£850, plus bonus, with increase on achieve- 
ment of sales target. Only London and home 
county people need apply. Reply to Box 592, 
Ad. Wkly, 180, Fleet St., E.C.4. 


AN ENGINEERING GROUP has a senior vacancy in 
their Publicity Department in London. Ex- 
perience in a wide field of engineering pub- 
licity work is desirable. Applications giv- 
ing a complete personal history with sal- 
aries earned, quoting reference HJA should 
be sent to Box 643, Ad. Wkly, 180, Fleet St. 
E.C. 4. 


GOODWIN BARSBY & OO.LTD., Watling Street, 
Leicester have a vacancy in their design 
drawing office for a competent person to 
prepare quantities and draw up speci fica- 
‘tions from layout drawing of plant for quar- 
ries and gravel pits. Written applications 
are invited for this position which call for 
structural knowledge in addition to experi- 
ence of quarry and gravel pit machinery or 


similar equipment. The successful applicant 
will be required to work with the minimum 
supervision and is assured of permanent em- 
ployment in a position offering good working 
conditions and a five-day week. Salary re- 
quired and full details of age and experi- 
ence should be given in all applications 
which will be treated in the strictest con- 
fidence. 


DISPLAY MAN and Window Dresser required for 
the Midlands. Must be experienced with pre- 
ferably a knowledge of the wine and spirit 
trade. Must be alert and adaptable and able 
to drive. The position is permanent and 
progressive fox the right man. Apply giving 
full details of experience, salary expected 
and age to Box No. 520 Norland, 18/20 Regent 
Street, London, S.W.1. 


PRODUCTION MANAGER required by small pro- 
gressive Agency about to enlarge. Applicant 
must have intimate knowledge of layout typo- 
graphy and general agency procedure, and 
live in the London area. A great opport- 
unity awaits a keen, first-class and enthu- 
siastic man. Write stating age, experience 
and salary required. Box 697. Ad. Wkly, 
180, Fleet St., E.C.4. 


GENERAL ARTIST required. Must be fully ex- 
perienced. 5 day week. Phone Temple Bar 
2730 or call between 12 and 1 o’clock. 
Studio Productions Ltd., 65, Long Acre, W.C. 2.. 


SHORTHAND- TYPIST required in advertising 
agency. Good prospects. Write stating ex- 
perience and salary required to Knox & Hardy 
Ltd., 24, Tudor Street, E.C.4. 


CHIEF SUPERVISOR for national outdoor staff. 
Large manufacturer of a consumer commodity 
requires first-class advertising man, 30 to 
35, to supervise large outdoor staff and 
area supervisors throughout the British 
Isles. Qualifications:- Full knowledge and 
experience of retail shop publicity. Exper- 
ience in handling national staff. Good per- 
sonality, presence and education. Capable 
of writing clear and comprehensive reports. 
Competent to make ‘on the spot’ decisions. 
Good driver with clean current driving lic- 
ence. Prepared to spend one-third time away 
from home. Must reside in London. Good 
salary, expenses paid, and saloon car pro- 
vided. Box 9065. Ad. Wkly, 180, Fleet St., 
E.C.4. 
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Appointments Vacant 


ARTISTS with refreshing ideas wanted for 
covers of paper-backed novels. Plenty of 
work - Westerns, boxing, futuristic, etc. 
Also pin-ups. No lettering. Write Box. X. 53 
Willings, 362, Grays Inn Road, W.C. 1. 


TYPOGRAPHY AND LAYOUT: Qualified man re- 
quired in North of England to take charge of 
department should be able to originate ideas 
have sound knowledge of typography. Salary 
£700 + £850 according to experience. Apply 
with copies testimonials and examples of 
work to Box 612. Ad. Wkly, 180, Fleet St., 
E.C. 4. 


Young ADVERTISING EXEGUTIVE wanted to take 
charge of a section in the Advertising De- 
partment of Glaxo Laboratories Ltd. Duties 
will concern circularising and budget con- 
trol, job routing and tracking, liason with 
the Company’s advertising agents and the ad- 
ministrative detail of exhibitions and dis- 
plays. Similar previous experience - pre- 
ferably with agency background - is essen- 
tial. A progressive post, starting at £520 
per annum, with Pension and Incentive 
Scheme. Apply in writing, stating all rele- 
vant details, to Personnel Department, Glaxo 
Laboratories Ltd., Greenford, Middlesex. 


VACANCY OCCURS in London Agency for experi- 
enced Production man. Position carries a 
good salary with excellent prospects. App- 
licants must have previous agency experi- 
‘ence. Write fully Box 606, Ad. Wkly., 
180, Fleet Street, F.C. 4. 


TECHNICAL ARTIST required for work in conn- 
ection with illustrations for Aero Engine 
handbooks. Perspective drawing, Ink on 
linen. Ability to use air-brush and to read 
engineering drawings on advantage. Write 
giving age and details of previous experi- 
ence to:- The Personnel Officer, The de 
Havilland Engine Co.Ltd., Stag Lane, Fdgware 
Middlesex. 


ALL ROUND ARTIST required, capabie of pre-' 
paring slick layouts, still life, lettering, 
etc. Fashion drawing ability an advantage, 
but not essential. Write full details of 
experience, stating salary required. No 
letters answered unless these details are 
eer Apply Box 684. Ad. Wkly, 180, Fleet 
Ses Dols 4. 


GOOD ALL ROUND ARTIST required, capable of 
producing high-class work. Write salary re- 
quired. Box 63. Ad. Wkly, 180, Fleet St., 
E.C. 4. 


GENERAL ARTIST. Large company has vacancy 
at City offices for Lady Artist. Varied and 
responsible work with good salary offered to 
applicant who must have had at least five 
years studio experience dealing with cut- 
outs, posters, packaging and lettering, and 
must be capable of producing finished work. 
Write giving age and experience to Box 9070. 
Ad. Wkly, 180, Fleet St., E£.C.4. 


DEAD END. If you’re a young man and feel 
you’ve reached this stage in your present 
organisation, and think you have sufficient 
practical experience to make a junior con- 
tact man, then write us. We can provide the 
accounts and a reasonable salary, the rest 
is up to you. Address to Managing Director, 
Box 9069. Ad. Wkly, 180, Fleet St., E.C.4. 


CATALOGUE ARTISTS required for publicity 
department of engineering organisation. Must 
be fully conversant in this class of work 
and capable of photograph retouching. Only 
first class applicants will be considered. 
Write stating full details to LABOUR MANAGFR 
Rubery Owen & Co. Ltd., Darlaston. 


ADVERTISING AGENCY requires the services of 
a gentleman experienced in copywriting, lay- 
outs etc. Applications for the position 
giving full details of experience etc should 
be made to A.N.HOLDEN & CO.LTD. Advertising 
Consultants, Floodgate Street, Birmingham, 5. 


ARTIST- VISUALISER to prepare creative lay- 
outs and finished artwork for first class 
engineering advertising. Experience essen- 
tial. Good prospects and superannuation 
scheme. Write age, experience, salary to: 
Advertising Manager, Steel & Co.Ltd. 6 Avon- 
more Road, W. 14. 


PRODUCTION ASSISTANT required, at home with 
mechanical aspects of production, able to 
accept responsibility for adaptations and 
routine work. Essential to have some vis- 
ualising ability, which would be fostered. 
The right (young) man will find this an in- 
teresting, congenial and progressive job. 
Write, giving full details and salary re- 
quired, to ‘PRODUCTION’ Edward Martin Harvey 


Advertising Service Ltd. 40, Sackville St., 
London, W. 1. 
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Appointments Vacant 
PRODUCTION ASSISTANT required for Publicity 


-Department of large engineering company in 


Lincoln. Experienced in typography, rough 
layouts, block ordering, printing and gen- 
eral production work. Single man preferred. 
Age, details of experience and salary re- 
quired to Publicity Manager, Ruston & 
Hornsby Ltd., Engineers, Lincoln. 


ROOSTER COMES TD TOWN on the 25th September 
Rooster Publicity Ltd of Peterborough opened 
London offices at 7, Buckingham Gate S.W.1. 
Full production facilities are for all forms 
of industrial publicity. This is an excel- 
lent opportunity for an experienced creative 
artist wanting varied and interesting work, 
and also for a Production Manager with com- 
plete experience of brochure compilation and 
production. Rooster Publicity Ltd., 7, 
Buckingham Gate, S.W.1. VICtoria 6363. 


ASSISTANT required in Publicity Department 
of large Sheffield steel firm. Applicants 
must have experience of commercial office 
routine and be accustomed to dealing with 
agencies and printers on all technical as- 
pects of layouts, advertising, printing, 
etc. Reply giving full details of experi- 
ence, age, and salary required to Box 9081, 
Ad. Wkly, 180, Fleet St., E.C.4. 


GENERAL ARTIST required by growing London 
Agency. This position would suit ambitious 
man in early 20’s, whose special forte is 
lettering. No specimens in first instance, 
but send details of career and salary re- 
quired to Box 9057. Ad. Wkly, 180, Fleet St. 
E.C. 4. 


SMALL PROGRESSIVE AGENCY requires Creative/ 
Layout man. Agency experience and fair 
knowledge of typography essential. Excell- 
ent opportunity for the right man wishing to 
obtain broad experience of all aspects of 
advertising. Commencing salary commensurate 
with ability. Write Box 9068. Ad. Weekly, 
180, Fleet St., E.C.4. 


VERSATILE ARTIST required for Studio of West 
End Advertising Agency. £8 p.w. and bonus 
prospects offered, quick cheerful worker 
qualified to illustrate mail-order cata- 
logues. Studio experience essential. Write 
fully; Box 9066. Ad. Wkly, 180, Fleet St., 
E.C. 4. 


ACOOUNT EXECUTIVE. Opening available in the 
in the Midlands office for Account Executive 
preferably already operating Accounts succ- 
essfully, but desirous of operating with an 
energetic agency where his own personal ad- 
vancement will keep pace with his achieve- 
ments for the Company. He will be backed by 
a completely self-contained Agency with of- 
fices and studios in London, Midlands and 
Eire, and representatives and sales outlets 
in all the principal cities of the world. 
Own car an advantage. Write, in first in- 
stance, giving age, particulars of previous 
experience and salary required to Box 9067. 
Ad. Wkly, 180, Fleet St., E.C.4. 


DAY-GLO PICTURES NOW _ - 


What is thought to be the first 
example of application of the Day-Glo 
luminous ink process to pictorial pos- 
ter illustration is provided by Bri- 
tish Railways Eastern Region poster 
now exhibited at Fenchurch Street sta- 
tion and at other points in the London 
area. 

The upper half of the poster is 
fully pictorial and the design, which 
features the Southend il luminations in 
luminous c clour, was produced by the 
Eastern Region publicity staff. The 
poster was silk screened by Rex Publi- 
city Service Ltd. 


- AND GLOW-RAY CRAYONS 


A new display unit, the Glow-Ray, 
was demonstrated in London last week. 
With the aid of fluorescent crayons, 
announcements written on the 24 in. by 
12 in. Perspex screen of the device 
glow brightly in the ultra-violet rays 
thrown off by a fluorescent strip 
light in the base. 

Messages can be erased and writ- 
ten as required, an erasing fluid 
being supplied. The outfit incuudes 


crayons in five colours. 
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PUBLIC RELATIONS TO BE 
DEFINED A EN 


Arguments on the definition of 
public relations will dominate the an- 
nual conference of the Institute of 
Public Relations next Tuesday. 

A sub-committee set up by the Cou- 
ncil of the Institute has prepared a 
definition which has been unanimously 
agreed by the Council. At the Confer- 
ence three alternative definitions, two 
submitted by Mr. Terence F. Usher and 
one by Mr. Norman H. Rogers, will also 
be considered. 

Mr. Alan Hess, P.R.O., Austin Mo- 
ter Co., will be inducted as president 
by Mr. R.S. Forman, his predecessor. 

Mr. Brian C. Creggains is to sub- 
mit a resolution calling for a series 
of researches in the public relations 


field. 


ONCE AGAIN AN EMERGENCY ISSUE OF 
ADVERTISER’S WEEKLY HAS HAD TO BE PRE- 
PARED AND DUPLICATED. WE SINCERELY 
REGRET: HAVING IN THIS WAY TO DISAPP- 
OINT BOTH READERS AND ADVERTISERS, ALL 
OF WHOM, WE ARE SURE, HOPE THAT THE 
PRINTING DISPUTE MAY SOON BE SETTLED - 
AND FORGOTTEN. 
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COMMISSION TO DISCUSS CODE 
OF STANDARDS 


British representatives at the 
meeting of the Commission on Advertis- 
ing of the International Chamber of 
Commerce, in Paris, tomorrow (Friday), 
are to be Mr. Ivor Cooper, of Lever 
Brothers & Unilever Ltd., Mr. Sinclair 
Wood, vice chairman, Pritchard, Wood & 
Partners Ltd., and Mr. Alan Whitworth, 
director, Incorporated Society of Bri- 
tish Advertisers. 

Among the subjects which will be 


discussed are: - 


A report on the progress recorded 
in various countries on the adoption 
of a Code of Standards of Advertising 
Practice. 

A discussion of a report on the 
operation of the Audit Bureau of Cir- 
culations, in Sweden, the United King- 
dom, and America. 

An examination of suggestions 
concerning the revision of the Dictio- 
nary of Terms in Advertising and Dis- 
tribution. A drafting sub-committee 
may be appointed. 

A survey of international comment 
on a draft resolution on the social 
responsibility of advertising. 

A discussion of a British propo- 
sal on professional training in adver- 
tising, which aims at the collection 
of information on steps taken in each 
country to further education in adver- 
tising. 


‘MACHINE TOOLS FOR SELLING’ 


‘Machine tools for selling’ was 
the phrase used to descr ibe advertis- 
ing, promotion, and publicity by Col. 
Willard T.Chevalier, president, McGraw- 
Hill International Corporation, at a 
luncheon given by The Machinist, a Mc- 
Graw-Hill Journal, to engineers, ad- 
vertising directors and agents, at the 
Howard Hotel, London, on Monday. 

All these things, he said, were 
auxiliary weapons intended to make the 
salesman’s job easier and to do the 
contact work between calls and orders 
at very small cost. 

Col. Chevalier is visiting this 
country as adviser on technical publi- 
cations to the Anglo-American Council 
on Productivity. 
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